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Overall Supplement Usage

71 PERCENT OF AMERICANS 
TAKE DIETARY SUPPLEMENTS 

U.S. Adults (n = 2,007) Source: 2016 CRN Consumer Survey on Dietary Supplements

Which translates into…
More than 170 million Americans take 
dietary supplements each year.



Top Supplements Used By Americans
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Multivitamin
Vitamin D
Vitamin C

Calcium
Vitamin B/B …

Omega 3/Fatty …
Vitamin E

Fiber
Protein

Green Tea
Magnesium

Probiotics

U.S. Adults (n = 2,007) Source: 2016 CRN Consumer Survey on Dietary Supplements



Reasons Supplement Users Take Supplements

U.S. Supplement Users (n = 1,430)

42% overall health/wellness benefits
30% energy
28% to fill nutrient gaps in my diet
23% immune health
22% bone health
21% heart health
20% healthy aging
19% skin, hair & nails
17% joint health
17% digestive/gastrointestinal health

Source: 2016 CRN Consumer Survey on Dietary Supplements

30% of 
supplement users 

take dietary 
supplements for 

energy



Online	Wellness	Library	

A	single	authoritative	registry	of	dietary	supplement	product	
information	where	all	stakeholders	can	find	information	about	

products,	ingredients,	and	additional	quality	and	safety	information

Supplement	OWL
THE

™



• Industry-wide	self-regulatory	initiative	
that	supports	transparency

• Assist	regulators	and	retailers	in	understanding	
the	marketplace
²Assist	regulators	– Confidential	FDA	information	required
²Assist	retailers	– Tier	2	access

Supplement	OWL
THE
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• Self-regulation	is	a	hallmark	of	a	mature	and	
responsible	industry
² A	voluntary	product	registry,	developed	and	supported	by	industry,	
is	preferred	before	a	mandatory	federal	or	state	registry	is	required

• The	OWL	will	connect	outside	stakeholders	to	other	
industry	quality	and	safety	initiatives

GUIDING	PRINCIPLES:
Supplement	OWL

THE
™
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Tier	2	feature.	Only	visible	to	users	that	
manufacturer	provides	access.	This	can	be,	a	
single	person,	multiple	people,	a	company,	
and/or	an	entire	persona	such	as	retailers.	Users	
without	access	would	only	see	General	
Information


